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After the latest climate conference held in Paris, the participants undertook 
to switch into a low carbon-dioxide-emissive economy within a frame of a con-
crete acting plan. In order to reach it steps were determined for the civil society 
as well  citizens, industry, trade unions and companies  which steps are 
mostly related to consuming and lifestyle. One of its most important elements 
is the spreading of the second-hand trading. Buying used objects maintains to 
decrease our ecological footstep and help us to realize an environmentally con-
scious behaviour. The main reason of it is the fact that the secondhand products 
save that pollutant-emission and material usage needed for manufacturing new 
products, moreover it facilitates waste management.  
The basis of our research was a questionnaire poll, where we would like to 
examine deeper those consuming groups who are already engaged to a more 
conscious lifestyle. We involved 301 members and used main component- and 
cluster examining methods.  
Based on the results we can say that also in these conscious groups there are 
members who reject this type of recycling, together with those who are active 
in it, although some of them are only sellers of these types of products. To sum 
up, it can be assumed that based on local and international trends, the business 
 
of secondhand products is a rather developing type of market, which larger and 
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Table 1.: The socio-demographic background of the sample 
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Table 2.: The statistical analysis of the statements 
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Table 3.: The presentation of the value dimensions of the factor analysis  
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1.   
Diagram 1.: The presentation of the clusters along the factors 
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ANOVA, Szig: p < 0,001 































Nem ismerem   2,0%   0,0%   1,5%   3,7%   3,3% 
Nem ismerem, de 
   2,3% 
  1,1%   6,1%   2,5%   0,0% 
Ismerem, de nem 
 22,3% 
13,8% 40,9% 11,1% 30,0% 
 32,6% 38,3% 25,8% 32,1% 31,7% 
 40,9% 
46,8% 25,8% 50,6% 35,0% 
  301 94 66 81 60 
, N = 301 
 <  > +2; 
-  0,001. 
 
 , a -










































8. Castellani, V. Sala, S. Mirabella, N. (2014): Beyond the thromamay soci-
ety: A life cycle-based assessment of the environmental benefit of reuse. 
 
 
Integrated Environmental Assessment and Management Vol. 11. Issue 3. 
 
9. Steffen, A. (2017): Second-hand consumption as a lifestyle choice. In. The 








12. Steffen, A. (2017): i. m. 
13. Guiot, D. Roux, D. (2010): A Second-
Antecedents, Consequences, and Implications for Retailers. Journal of Re-
 
14. Luchs et al. (2011) in Steffen (2017). 




nomics Vol. 7. Issue 2. pp. 197 211. 
18. Rohloff, K. (2013): Thrift store or treasure trove  You decide. The Herald, 
https://www.ourherald.com/articles/thrift-store-or-treas-
ure-trove-you-decide/ 
19. Rohloff, K. (2013): uo. 
20. Waight, E. (2013): i. m. 
21. Steffen, A. (2017): i. m. 
22. Waight, E. (2013): i. m. 





25. Sempora Consulting (2012) in Steffen (2017). 
26. Waight, E. (2013): i. m. 
27. ai (2018). 
28.  
29. Gregson, N. Crewe, L. (2003): Second-hand cultures. Oxford: Berg. 
30. Williams Paddock (2003) in Steffen (2017). 
31. Steffen, A. (2017): Second-hand consumption as a lifestyle choice. In. The 
esponsible, Transparent? In. Chris-
 
 
32. Franklin (2011) in Steffen (2017). 
33. Steffen, A. (2017): i. m. 
34. Guiot, D. Roux, D. (2010): i. m. 
35. Waight, E. (2013): i. m. 
36. Estelami, H. Raymundo, C. F. V. (2012): A longitudinal and cross-sec-
tional study of the impact of usage-based attributes on used product price 
advertisements. The Journal of Product and Brand Management Vol. 21. 
Issue 2. pp. 140 147. 
37. Anibis (2015): When I buy second-ha
tista. http://de.statista.com/statistik/daten/studie/489804/umfrage/gruende-
fuer-den-kauf-von-secondhandeinrichtung-in-der-schweiz/ 
38. Steffen, A. (2017): i. m. 
39. Estelami, H. Raymundo, C. F. V. (2012): A longitudinal and cross-sec-
tional study of the impact of usage-based attributes on used product price 
advertisements. The Journal of Product and Brand Management Vol. 21. 
Issue 2. pp. 140 147. 
40. Belk, R. (2001): Collecting in a consumer society. London, Routledge. 
41. Williams, C. W
glected aspect of social exclusion? Policy and Politics Vol. 20. Issue 5. pp. 
 
42. Steffen, A. (2017): i. m. 
43. Guiot, D. Roux, D. (2010): i. m. 
44. Gregson Crewe (1997) in Steffen (2017). 
45. Waight, E. (2013): i. m. 
46. Gregson, N. Crewe, L. (2003): i. m. 
47. Steffen, A. (2017): i. m. 
48. Steffen, A. (2017): uo. 
49. Balderjahn, I. (2013): Sustainable management and consumer behaviour. 
Konstanz: UVK. 
50. Steffen, A. (2017): i. m. 
51. Gregson, N. Crewe, L. (2003): i. m. 
52. Williams Paddock (2003) in Steffen (2017). 
53. Gregson, N. Crewe, L. (2003): i. m. 
54. Steffen, A. (2017): Second-hand consumption as a lifestyle choice. In. The 
-
tian Bala, Wolfgang Schuldzins
 











59. Lee Ahn (2016) in Steffen (2017). 
60. Steffen, A. (2017): i. m. 
61.  
62. Cherrier et al. (2011) in Steffen (2017). 
63. 
 






69. -hez. Typotex Elektro-
old.  
Anibis (2015): When I buy second-
http://de.statista.com/statistik/daten/studie/489804/umfrage/gruende-fuer-
den-kauf-von-secondhandeinrichtung-in-der-schweiz/ 
Balderjahn, I. (2013): Sustainable management and consumer behaviour. Kon-
stanz: UVK. 
Belk, R. (2001): Collecting in a consumer society. London, Routledge. 
Castellani, V.






Estelami, H. Raymundo, C. F. V. (2012): A longitudinal and cross sectional 
study of the impact of usage-based attributes on used product price adver-
tisements. The Journal of Product and Brand Management Vol. 21 Issue 2. 
140 147. old. 
Gregson, N. Crewe, L. (2003): Second-hand cultures. Oxford: Berg.  
Guiot, D. Roux, D. (2010): A Second-hand Shop
tecedents, Consequences, and Implications for Retailers. Journal of Retail-
 













Origo (2018) http://www.origo.hu/ 
gazdasag/20180821-nemcsak-penz-sporolunk-a-hasznalt-cikk-piacon- 
hanem-meg-a-kornyezetet-is-vedjuk-vele.html 






 old.  
Steffen, A. (2017): Second-hand consumption as a lifestyle choice. In. Christian 
 






Waight, E. (2013): 
second- ational Journal of Green Economics 
Vol. 7 Issue 2. pp. 197 211. 
Williams, C.
319. 
